
2020 RECAP // 2021 PUBLIC RELATIONS LOOK-AHEAD





Individual Media Visits
When COVID-19 gripped the nation, JPR immediately 

shifted our approach to media pitching and FAMs to the 
state. We began by telling the story of Utah’s hospitality 
industry, spotlighting people and places helping others 

through this challenging time and sharing virtual 
wanderlust and Utah-from-home travel inspiration. When 
road trip travel began to boom like never before, we began 
conversations with key freelancers and journalist, secured 

and set up strategic individual media visits, navigated 
itineraries and travel coordination and  focused on the 

“Great American Road Trip” with Utah as the star.

Utah Itineraries and Experiences

Utah’s Urban Culinary Corridor (Salt Lake City, Ogden)

Mighty 5 National Parks 

The Great American Road Trip Through Southern Utah 

The Best State Parks in America (Green Valley / Moab)

Solitude Season / Off-Season Exploration

Gone Glamping (Escalante, Kanab, Moab)

Dark Skies Travel (Kodachrome Basin, Tropic)



 

Generated 79  total print / 
online and social impressions

Coverage included  16 print 
placements

57 online placements 

100% of all coverage was in a 
KPI outlet in key regional and 
national publications and media 
outlets 





2020 Utah Coverage Highlights

American Way, February 
2020

Let “Your Sweet Tooth Be Your 
Compass” when it comes to 
adventuring through Utah. This 
feature piece led readers on a 
journey along Utah’s sweet and 
savory pie trail, as a result of JPR’s 
work with Amber Love Bond. 

Key messages: Culinary, Road Trip 
Travel, Southern Utah.

Fodor’s, April 2020

Ogden’s Own and Sugar House 
Distillery are spotlighted by 
Fodor’s for their quick innovation 
in pivoting their production lines 
to provide essential and frontline 
workers with hand sanitizer 
during the COVID-19 pandemic.

Key messages: Community 
Support, Small Business Success 
Stories.

San Diego Magazine, April 2020

This destination feature focused on 
both Park City and Deer Valley, 
providing a look at unique 
accommodations, along with dining 
and drinking destinations and 
nearby activities such as fly fishing 
and skiing.

Key messages: Hotels, Urban 
Culinary/Spirits corridor, Outdoor 
Recreation.

The TODAY Show, May 2020

This feel-good segment provided 
much-needed silver linings 
coverage during trying times, 
showcasing Beehive Cheese and 
their incredible fundraising 
efforts to feed local families and 
support their restaurant 
communities.

Key messages: Community 
Support, Small Business Success 
Stories, Culinary.



2020 Utah Coverage Highlights (Cont’d.)

Thrillist, June 2020

As a result of hosting freelancer 
Jay Gentile in November 2019, this 
Thrillist piece spotlighted the 
Mighty 5 national parks, as well as 
10 of Utah’s state parks, detailing 
various activities and stunning 
landscapes found throughout 
Utah.

Key messages: Mighty 5/Forever 
Mighty, Outdoor Recreation, State 
Parks

Travel + Leisure, July 2020

This six-page spread chronicled 
writer Betsy Andrews’ exploration 
through Utah, including her guided 
experience at Dead Horse State 
Park, Salt Lake's rising culinary 
scene, her guided experience with 
Get in the Wild Adventures through 
Goblin Valley State Park, and more.

Key messages: Guided Experiences, 
Dark Sky Parks, Culinary Corridor

Martha Stewart, July 2020

This digital story highlighted Utah’s 
tie to the Women's Suffrage 
Movement, and spotlighted 
Council Hall where the country’s 
first female ballot was cast, along 
with walking tours offered through 
13 downtown sites, as well as virtual 
tour options. 

Key messages: Virtual Experiences, 
Utah and Suffrage, Destination

CNN Travel, September 2020

As a result of hosting writer Joe 
Yogerst, this online story followed 
his experience as a first-time RV 
traveler, calling out the 
adventure that awaited him 
throughout Capitol Reef, 
Kodachrome Basin State Park, 
Bryce Canyon, Dead Horse Point 
State Park and more.

Key messages: Great American 
Road Trip, State Parks, Adventure 
Travel



2020 Utah Coverage Highlights (Cont’d.)

Essence, October 2020

With diversifying our coverage at 
the forefront of 2020, we were 
pleased to secure a story 
highlighting the Escalante Yurts 
for its luxury and stargazing 
opportunities. 

Key messages: Destination, 
Outdoor Recreation, Adventure

Elite Traveler, Winter 2020

Elite Traveler’s first-ever road trip 
destination guide chronicles a 
two week adventure though 
Utah and it’s lesser-traveled 
terrain, a placement that 
exemplifies our Red Emerald 
Initiative. 

Key messages: Destination, 
culinary, State Parks, Forever 
Mighty, Guided Experiences, 
Adventure 

Centurion Magazine, 
December/January 2020

The feature story titled "Journey 
Within" provides a firsthand 
account of an adventure though 
Southern Utah, with in-depth 
looks at unique guided 
experiences with NAVTEC, Red 
Rock Adventures and Desert 
Dawn.

Key messages: Destination, 
Guided Experiences, Adventure

The Daily Beast, September 
2020

As a result of coordinating an 
IMV for Winston Ross, The Daily 
Beast shared a Southern Utah 
road trip story profiling the state 
for its unique outdoor attractions, 
culinary offerings and guided 
experiences..

Key messages: Destination, 
Culinary, Outdoor Recreation, 
Adventure, Guided Experiences



JPR and UOT also pivoted our “Utah U” campaign to create a virtual “Utah U Online” 
distance learning experience that enabled media to ‘meet’ and learn from Utah’s 
local chefs, chocolate makers, brewers, artisans, Park Rangers, experts and more 

over Zoom.

More than 35 editors and freelance writers joined the Utah Office of Tourism for 
distance-learning through virtual “Utah U: Online” experiences. The virtual-learning 

campaign continued to expand upon awareness for the state of Utah through 
interactive classes that brought the destination to journalists unable to travel due 
to COVID-19. Classes included interactive Zoom demonstrations and conversations 

about Utah’s burgeoning culinary scene; Utah’s impressive Dark Sky Places and 
more to come in 2021—all from the perspectives of Utahns. Journalists were also 
treated to specialty products mailed in advance of each class, allowing them to 

taste and learn alongside each partner. “Graduates” were gifted with Utah culinary 
goodies and invited to visit the state and experience what they learned about, 

first-hand, when the time is right. 



Caputo’s Chocolate 101 
with Matt Caputo

SLC History + Whiskey 
with Jim Santangelo

Pasta, Pago and Phelix 
with Phelix Gardner

The Birds & The Bees: Rooster 
Brewery + Beehive Cheese 
Tasting with Jacquie King

Utah Craft Beers
with Rio 
Connelly 

Reclaiming the 
Stars with Justina 
Parsons-Bernstein 

Reclaiming the 
Stars with Wendy 

Wilson 

Reclaiming the Stars 
with Chris Haramoto



Utah U Online Coverage Highlights: Caputo’s 

My Recipes, July 2020

Utah U Online introduced a whole 
new group of journalists to 
Caputo’s, and unsurprisingly, they 
fell in (editorial) love. The result? 
This story entitled, “You Won’t 
Believe How Much Chocolate a 
Professional Chocolate Taster Eats 
in a Day,” gave readers a look at a 
day in the life of a Caputo’s 
chocolate taster.

Key messages: Small Business 
Success, Utah’s Culinary Corridor

Organic Spa (anticipated 
February 2021)

As a result of our Utah U Online 
invitation, writer Sandra Ramani 
will be featuring Caputo’s work 
with the Heirloom Cacao Project 
and Caputo’s impact on 
sustainability in the magazine’s 
January / February issue. 

Key messages: Utah’s Culinary 
Corridor, Artisan Products, 
Sustainability

Travel + Leisure (anticipated 
January 2021)

As a result of writer Patricia 
Doherty’s attendance at Utah U 
Online, she’s penning a piece 
including Caputo’s tied to their 
incredible selection of chocolate 
just in time to make purchases 
for Valentine’s Day 2021. 

Anticipated key messages: 
Utah’s Culinary Corridor, Artisan 
Products

All Recipes, November 2020

This “50 Food Gifts from 50 
States” called Utah’s Amano 
Chocolate ‘Utah Craft Chocolate 
at Its Best,’ and shined a light on 
Orem and again, Salt Lake City’s 
own Caputo’s.

Key messages: Small Business 
Success, Utah’s Culinary Corridor, 
Artisan Products



2021 Key Storylines 

OPT OUTSIDE & OPT INTO 
ADVENTURE

Opportunity for adventure 
abounds in Utah. From the 
North to the South of the 
State, from summer to fall 
and back again--Utah’s an 
adventurer’s paradise, and 
the best way to experience 
it is via guided experiences 
and local experts. In 2021, 
we’ll continue to shine a 
light on Utah’s incredible 

guides and 
once-in-a-lifetime 

adventure experiences.

OFF THE BEATEN PATH: 
WELLNESS IN UTAH

The New Year heralds an 
opportunity for rebirth, 
with wellness, healing 
and rest top-of-mind. 

We’ll explore 
opportunities to tell 

stories about the healing 
power of Utah and the 
transformative rustic 
wellness experiences 

perfect for solo travelers 
and wellness-seekers 

alike. 

THE GREAT AMERICAN 
ROAD TRIP

In 2021, we’ll explore new 
and unique ways to take 

advantage of the renewed 
appetite for road travel with 

new itineraries and 
excursions-from culinary 

road-trips through Ogden 
and Salt Lake, to open-road 
and scenic trips that inspire 

families, adventure 
travelers, writers, and 
readers to continue 
exploring the open 

road….through Utah.

RESPONSIBLE 
VISITATION/RED 

EMERALD

As we transition into a 
New Year, with hope for 

new opportunities to 
travel, we remain focused 

on positioning Utah’s 
inspiring destinations and 

scenic backdrops for 
responsible visitation, 
including showcasing 

Utah’s lesser known State 
Parks and off-the-beaten 

path experiences. 

SAMPLE MEDIA TARGETS



2021 TREND OUTLOOK



CURRENTLY TRENDING FOR MEDIA RELATIONS

Philanthropy and 
sustainability stories 
see more published 
real estate, alongside 
hospitality-focused 
community 
empowering stories.

Inspiration travel 
content overpowers 
the “travel now” 
stories.

Hyper-trend 
focused content. 
Trends first, hotels 
and destinations 
come second.

Bye-bye in-flights. 
Suspension of 

multiple in-flight 
magazines from Delta 

Sky to South by 
Southwest to Alaska 

Beyond.



Check in, stay put. 
Extended stays, 
work from hotel 
(WFH), upgrades & 
e-learning.

Privacy, please.
Solo experiences soar 
and road trips 
resurge.

The great outdoors -   
opting outside for 
dining, spa 
& recreation.

Family Matters. And 
don’t forget about 
Fido.

NAVIGATING THE NEW NORMAL



2021 WELLNESS TRENDS

Spa programs shift 
to focus on 

healing. Sleep 
enhancement. 

Detoxifying 
treatments. 

Spa, fitness and 
mindfulness all 

offered outside in 
nature in perfect 

harmony.

Emphasis on 
no-touch spa 
treatments: 

Creative outdoor 
dining and small 
group venues. 



THANK YOU


